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AnwINIAlugIU (Presentation and Pitching)

_ . _ A business pitch is a business plan
A presentation conveys information 4t you present to your potential
from a speaker to an audience. investors fo secure funding.




= (- 74 o ® ’
L @ Uann15uL AU @I P
o ¥

1. MuuadIRglszasAnITUIaUaNTALAY

2. IASENAINNNTANNUFIU LTU TBYA , INBE , N9
wnilayin

3. ldamIng1lun1sudue Y ANANNSEUINNUAAR,
151ANAU LA, TunnAuldIusIN, Feedback

X 4

¥ 4

20 N o



andHUZUVINITH UG U

=] o L
DITHIUAaHIITHA THITON lﬁ‘l’i'ﬁl’lﬂ'ﬁlﬂ‘l&lﬂ!ﬁ ﬁi’]

=1
Hyin 1

1. MISyuaUo T IVoNIal 1agn1sSUSSEIY 95U 8B 1ID I
d"f, Qr or o d"f, =4 = =y L |
e lHdWat]a ¥y ur viserviind e limaunsde
- Msussengasy - MSlauavoya
= ey o
- mmauaﬁ’]’ayamumﬁmw
2. NS NAUNMTITNT IV 1Al NaHovUaINdDI I AINH
. = 9 = Y7, 9 Y = W ar =4 ar
AU Yatauatuzia l UuP Wl miudlgnuiSaaiiug
I1¥indosn iy o5y risoouila

@
- ﬂ1‘jﬁ1!ﬁ'uﬂiﬂ‘jdﬂ1‘jf!!ﬁud1u - D13laHaUuIYy



=1
Hyun 2

1

= ‘;—" 2/ ?I £ =4 Gl E 2
1. v naveioudilyins 1y vualdlFHins1w/s1gaun I
AVHTI UHHIIY HanISADNH
o =3 = 4 =;-1 U o
2. v auaioven MM Tiurou lusSaanldauiunisiduas
= :;, xﬂ' ey Qr = = r @
vonumnuvoulunilszyudsiovudonaviu Yodana viso
ANV HZ T NNMIAN
5 =1 = 2 37 V) &= v =%
3. vnauaionialsan laglddeyaliiluaruriaveania
1aon Iﬂﬂmﬂ1ﬁiﬁﬂﬁﬂﬂﬁﬂ‘§“’ﬂﬂﬂ aﬂﬂ1u1mama]ﬂﬂﬂau1ﬂﬂa
4. u1laualwaﬂﬂau1ﬂhﬁaamm Tﬂﬂuuauaama‘mnﬂ‘m’
(o 1+ ﬂ‘i“‘*ﬁﬂlﬂﬂﬁ’iﬂ,ﬂﬁﬁaﬂuﬂlﬂlﬂ‘ﬂu{ﬂ

“ﬂ’l‘ﬁ!‘ﬁﬁlﬂﬂ‘ﬂﬂ MINUaISD lﬂﬂ‘ﬁﬂ‘l"iu N i



&

Q nguﬁmﬁﬁ'\muaa

® = .4
1. NOBYUBINIFLA)
FQUTITN NIFIAT ARINYLASNOANTTN

UBINY ]

g

F APNgM]) “A Theory of Human Motivation” L&URIINY 1S

2

NNAULAANIIALESTNTIALAINAINNNSANNALNNIRING
WML LATLAINABINITATNAIAL y
®
X 4
° 23 B o



Self-fulfillment

needs

Self-
actualization:
achieving one’s

full potential,
including creative
activities

Esteem needs:
prestige and feeling of accomplishment Psychological

needs
Belongingness and love needs:
intimate relationships, friends

Safety needs:
security, safety Basic

needs
Physiological needs:
food, water, warmth, rest
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